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TikTok PO & P1 paid
campaign - BE

Introduced backend support
for managing TikTok
campaigns
(CSA and Platform).

Highlights
What changed in v4.0

Roles and permissions
management

The new role-based access
control (RBAC) system
introduces a clear and

scalable way to manage user
access across madSense
products.

ol

Insight/Competitor
agent upgrade

This update centralizes all
competitor analysis in one
place, provides faster and
more accurate insights, and

removes dependency on
external data sources for a

smoother, more reliable
experience.

New Post/carousel type
(img + video) in
madSocial Paid.

This enhancement enables
more flexible and engaging
ad formats across supported
campaigns.
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Platform v4.0

Updates:

e TikTok PO & P1 paid campaign - BE

e Roles and permissions management
Insight/Competitor agent upgrade - integration with brand
social space

e New Post/carousel type (img + video) in madSocial paid.
e Platform Ul & UX upgrades




madSense

TikTok PO & P1 paid campaign - BE

We’ve introduced backend support for managing
TikTok campaigns (BE for CSA and Platform).

This includes campaign, ad group, and ad creation, with
targeting and status sync features now in place.

While not yet available through the Ul, this groundwork
enables future integration and partner automations.

TikTok supported campaign types: Video Views, Traffic,
Community Interaction, Reach




madSense Roles and Permissions Management

What we did:

The new role-based access control (RBAC) system introduces a clear and scalable way to
manage user access across madSense products. It enhances platform security, simplifies
maintenance, and ensures users only see and manage what’s relevant to their role.

The initial release includes structured roles for admins, campaign managers, viewers, and
insights users—covering all core modules such as madSocial, madBuy, and madMail. Each role
has predefined permissions to create, manage, or view campaigns and reports, ensuring
consistency across teams.

Customer facing roles: Social manager, Insights manager, madBuy campaign manager,
madBuy reporting.
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Role: Social manager
Full permissions role that enables creation, editing, and managing both Organic and Paid campaigns.
Campaign Managers can oversee campaign setup, updates, performance tracking, and optimization, regardless of campaign type.
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Role: Insights manager

Role with full access to Insights features. It allows users to analyze competitors,
data, and manage agent-related configurations.
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United States Trending Topics & Whitespace Opportunities Report
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« Trend: Brands like Spindrift, Health-Ade, and Olipop are driving positive sentiment through seasonal launches (e.g., Yuzu Mandarin, summer collections) and campaigns tied to events like Pride Month and

Juneteenth.

« Correlation: Poppi's own seasonal promotions (e.g., summer refreshment themes) align with this trend, but opportunities exist to expand into niche flavors (e.g., lychee, yuzu) and culturally relevant campaigns.

2. Health & Wellness Trends

run diagnostics, read and edit heat maps, explore insights
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Hit I'm here to help you research your brand. Please start by selecting your country

and the context for your research to get the most relevant insights.
1016/25, :01PM 0

United States
Trending topics & Whitespace

25,12:59 PM

1 just finished putting together a detailed research report on the U.S. beverage market,
focusing on trends, consumer sentiment, and opportunities for Poppi and its
competitors. It covers a lot of ground, from flavor innovation and health trends to
community engagement and even some unexpected whitespace like pet treats.

The most important takeaways are that Poppi has a strong community presence and
seasonal campaign strategy, but there are clear opportunities to expand into niche
flavors, emphasize health benefits like probiotics, and improve product availability.
Competitors are also doing some interesting things with sustainability and social
responsibility, which Poppi could leverage more.

I'd love for you to take a look at the report and let me know if it looks good or if there's

anything you'd like to adjust. If you're happy with it, the next step would be to start
some specific jies or based on these insights. Would you

like to move forward with that, or is there something else you'd like to explore first?

1016/25,1:05PM D)
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Role: madBuy manager
Role with full permissions to create, edit, and manage all madBuy campaigns. Campaign Managers can oversee campaign setup, updates,
performance tracking, and optimization across the platform. In addition, this role includes the ability to manage and use CSA.

EM[BUV [a) e 9?,1“:(‘,.- ¥

fotaliccount Beriormance View | W | = EMMCY o campaighe - @ Oct 01, 2024 - Sep 30, 2025

Visualize Data *

North America

Top 3 topics:
Starting a Business on a Budget
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Insight/Competitor Agent upgrade -
integration with brand social space

The Competitor Agent has been fully integrated with
Social Space, allowing users to analyze competitors
directly from existing brand data—no manual setup or
URLSs needed.

Users can now select a social network (Instagram, Facebook, or X),
view competitor summaries, explore post engagement and
sentiment comparisons, and ask follow-up questions through chat.

This update centralizes all competitor analysis in one place,
provides faster and more accurate insights, and removes
dependency on external data sources for a smoother, more reliable
experience.




You are managing

Brands

Insights

~~ Payoneer v

Comparison Table

Key topics

Competitions and
Game Shows

Digital Payment
Solutions

Entrepreneurship
and Awards

Financial
Management Tools

Your Brand

Audience reactions highiight Payoneer's focus on empawering
small and medium businesses (SMBs) through scalable digital
payment solutions. Positive sentiment surrounds its strategic
partnerships, global growth initiatives, and emphasis on ecosystem
collaboration, Users engage with discussions about industry
Insights, event impact, and innovations In direct-to-consumer (D2C)
and logistics sectors. The brand Is percelved as a leader in
fostering SMB support and cross-industry collaboration, with
comparisons to competitors centered on event scale and partner
ecosystems.

No audlence comments or reactions were avallabe for analysis.
The absence of data prevents evaluation of audience sentiment,
engagement trends, or comparative insights related to
entrepreneurship and awards. This suggests either limited visibility
of the content or a lack of public discussion around the topic for
this brand.

No user comments were available for analysis, so the summary is
based solely on Payoneers original post content. The post
emphasized benefits of the Expense Budget feature, such as

stripe

Download CSV

Audience reactions to Wise's competition and game show content are
mixed, with some users expressing skepticism about the offer's legitimacy
and a scam warning highlighting trust concerns. While one user provided
a specific guess ($625), engagement with the guessing mechanic is
limited. The overall sentiment reflects uncertainty, as credibility issues
overshadow positive interaction. Broader audience trends suggest that
trust and transparency are critical factors in audience reception of such
competitions, with users prioritizing authenticity over speculative
engagement

Audience reactions to Wise's content on financial management tools and
partnerships are mixed. Users expressed concerns about reliability,
including accusations of being a scammer and issues with account
blocking, but also appreciated creative elements like character design and

Competitor Agent

provide a comparison of their strategies and content. Would you like to proceed with
that?

14/25,3:31PM D)

Payoneer (handle: @payoneer IG)
Wise (handle: @wiseaccount IG)
Rapyd (handle: @@wearerapyd IG)
Stripe (handle: @@stripehq IG)

10/14/25, 3:31 PM

1 just finished analyzing the social media posts of our competitors, Payoneer, Wise,
Rapyd, and Stripe, and compared them to see what's standing out. The main takeaway
is that Payoneer is really focusing on empowering small and medium businesses with
tools like cross-border payments, currency management, and glooal expansion
strategies. They're also hosting events and sharing real-world case studies to build
credibility and engagement. On the other hand, Wise s taking a more casual, relatable
approach, targeting students, travelers, and expats with content that highlights cost
savings and everyday experiences. However, some users have raised concerns about
their reliability and customer support

I've also noticed that Rapyd and Stripe haven't posted in the last 30 days, so there's
not much to compare there right now.

Take a look at what | found and let me know if it looks good or if you'd like to dive
deeper into any specific area. If you're ready, | can move forward with the next step,
which s to ask you anything you want about the competitors and their top posts.

0/14/25,3:33PM
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New Post/carousel type
(img + video) in madSocial
paid.

What is updated:

Following recent updates from Meta, our
platform now supports carousel posts
combining both images and videos.

Internal validation was adjusted, and testing
confirmed successful campaign activation.
This enhancement enables more flexible and
engaging ad formats across supported
campaigns.

Campaign Off

POV: Ever watched a robot type
faster than you?

.. Discover the magic of our latest product
launch and elevate your social media game!
Whether you're scrolling, posting, or
engaging, make every moment count with
our new release! Dive into the experience
and see the difference today! #Awareness
#UnlockThePotential

whitecitysoft.com

Campaign Off

Unleash the power of connection with our
exciting new product! % Ready to
transform your social media presence and
captivate your audience? Join the
revolution and explore how you can make a
lasting impact. Don't miss out! #Awareness
#SocialMediaMagic

whitecitysoft.com




madSense Platform Ul & UX Upgrades:

Catalog selection based on connected pixels; We’ve implemented a smarter
way to surface only relevant product catalogs during campaign setup. The system
now automatically retrieves catalogs that are both accessible to the ad account
and actively linked to pixels with recent data activity —ensuring a higher likelihood
of successful campaign delivery.

Streamlining architecture for network flexibility; We’ve removed hardcoded
Meta references from core services and data models to better support future
expansion to other ad networks (e.g., TikTok, LinkedIn). This structural refactor
improves maintainability and paves the way for a more flexible, network-agnostic
campaign setup.

Exposed company Alt ID in super admin panel; The Company Alt ID is now
visible in the Edit Company view within the madSense Super Admin dashboard.
This allows internal teams to easily reference and copy the ID when managing
operations—no need for additional lookups.

New visual for neutral sentiment; We’ve updated the neutral sentiment icon to
better reflect its meaning. The old “thumbs up” graphic has been replaced with a
more accurate visual for neutral feedback. This improves clarity in
sentiment-based insights across the platform.

Meta Ad account closure detection; The platform now detects and clearly
notifies users when a Meta Ad Account has been permanently closed. This
includes a dedicated dashboard alert and email notification to help distinguish
permanent closures from temporary connection issues.

@ Edit company

General details

Roles *

Company Admin, Social Campaign Manager, Social Campaign Viewer, Ins...~

Saint Sava in Hilandar Tipic
il Sava News U.

AltID: 8050306




Start Using the New Features

Jump in, try them out, and let us know how they’re working for you.

Stay tuned—version 4.1 is already in the works!

madSense.com
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