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madsense Releases 3.6/3.7/3.71

e madAgents
e CSA Social v.1 released
« madSocial
e Architecture Diagnostics upgrades - focus on scalability
o Updated Campaign Statuses
e Enabled currencies in madSocial
« Graph API upgrade (to v23.0)

o UX & Stability Improvements
e madBuys (p
e BE performance & usability improvements _-'u.,

e BE changelog for campaign adjustments (foundation for algorithm learning
& accountability)

e CSV-based campaign importer to streamline large campaign setup &] & .::;.
™ i
-
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. madsense CSA SOCIAL V.1 RELEASED

What we did:

We introduced the Meta Campaign Agent in madSocial, designed to simplify campaign creation for Facebook & Instagram.

Through a guided three-step chat flow (details, targeting, budget), the agent generates a structured campaign proposal that is

automatically displayed on the canvas for review and refinement.

mad |Social

budget : null

w

campaign {13}

postTemplates [3]
v 2 {26}
automaticAsset
» campaign {13}
captionLengths - short
» company {12}
contentType - SALES

ctalink @ https:/fnajpevoljnijialati. refkarcher-sale

excludeHashtags
id

includeCtalink -8

includeMashtags - UKarchersale ¥CleaningToels HSerbiaDeals
language © sr_RS
maxNumberOfEmojls @ 3
maxNumberdfHashtags - 5
v metaAdset {35}
* adSchedule [7]
bidAmount @ @
bidStrategy -
billingEvenl : IMPRESSIONS
createddn &
ctaButton * Shop Now
customfonversionId
customEventType - ADD_TO_CART
dallyBudget - @
deliveryInfoMassage
deliveryStatus - ACTIVE
destinationType - WEBSITE

dizplayWebsitelrl * https://najpovoljnijialati.rs/karcher-sale

dsaBeneficiary

dsaPayor -
effectivestatus © ACTIVE
endDate :

endTime :

ia : adset_gel
instagramProfileld :

lifetimeBudget - 8

-

metaCampaign {18}

metald @ sdiet 8@l

name : Karcher 38%

optimizationGoal @ LINK_CLICKS

& - General Audience

pageld
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Social Agent ~ = Connected >

Hello there! I'm ready to halp you

Please provide details about your campaign: Wha
promating?
What's the main object

's the specific product or service you're

g., sales, brand awaraness, lead generﬁlu:nj? What makes your product

unigue? Any specific ca aign name or theme preferences?

I'm promoting Karcher products that are on sale. Karcher products are widaly known and recognized
8s quality pressure washers, steam cleaners, window vacs & moare. This offer (sales) includes
products on 30% sales offer.The main objective for this campaign is Traffic.

4 P

For targeting your campaign, please specify:
Age ranges [e.g., 18-35, 25-45)7
Gender preferences (male, female, both]?
Geographic locations (specific countries, regions, or cities]?
Specific interests or behaviors [e.g., DIY enthusiasts, construction workers, online shoppers)?
Placement preferences (Facebook, Instagram]?

O

Age ranges: 23-60

Gender preference: male

Geographic locations: Serbia

Specific interests or behaviors: Karcher, Pressure washer (cleaning), Cleaning (home & garden),
Vacuum cleaner (homa appliances), Home Appliances (consumer electronics), Housekeeaping (home

& garden), Online shopping (retail), Engaged Shoppers, Do it yourself (DIY), Hardware store (retailer),
Cleaning product brands (cleaning), Garden Trimmer, Gardening, Gardening tools, etc.
Placemants: both Instagram and Facebook

Pleaze provide budget details:
‘What's your total daily/monthly budget?
How do you want to distribute it across ad sets (e.g., 60/40 split]?
Bidding preferences (automatic, manual, cost caps)?
Minimum/maximum spend per ad set?
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madsense

ARCHITECTURE DIAGNOSTICS UPGRADES - FOCUS ON SCALABILITY

What we did:

The diagnostics backend was refactored to replace the legacy CSV-to-Python workflow with a new GraphQL-based analytics process.

This modernisation introduces a built-in polling mechanism, resulting in faster and more reliable job tracking, as well as a streamlined system architecture.

Note: Currently, video posts are not included in analytics and will be available in approximately seven days.

[ <Back ‘; Topics

R Clicks: 32,030

Date range: 09/08/2024 - 09/09/2025

OQ Best Performing Posts

#

#1
#2
#3
#4

#5
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Post

CseTtu CaBa y ,Xunangapckom Tunuky": ,Hu jeaHo MecTo Ha 3eMibu ce
Ca OBUM HE MOXE ...

N MpujasuTe ce Ha Haw GuUNTeH.

CseTtun CaBa y ,XunaHpapckom Tunuky": ,Hu jeaHo MecTo Ha 3eM/bu ce
Ca OBUM HE MOXE ...

CseTtu CaBa y ,Xunangapckom Tunuky”: ,Hu jefiHO MecTo Ha 3eM/byu ce
Ca OBUM HE MOXE ...

. MpujaBuTe ce Ha Hal GUATEH.

ROAS

€0.00

€0.00

€0.00

€0.00

€0.00

Clicks

2,608

6,033

2,764

1,995

4,915

@® Impressions: 1,174,318

Impressions

181,716

126,465

141,050

134,146

95,837

$ CPC: €0.02

CPC

€0.05

€0.01

€0.05

€0.07

€0.01

® CTR:4.93

CTR

1.44%

4.77%

1.96%

1.49%

513%

Metrics

[ Viewan )

[ ViewAn )

[ viewan )

[ Viewan )

(" Viewan )

Connect Meta

Connect your Meta business
account to madSense.

Once connected, madSense will analyze your brand's tone and
voice from previous content for always on-brand output.

Connected:

( Preserve Hilandar>

Diagnostics status:

<x Not enough data on the connected page)

Close

Let's start

PRESERVE
HILANDAR

FOUNDATION, USA
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E madsense U P DAT E D C A M PA I G N S TAT U S E S Status Controlled by Applies to Description

DRAFT User Paid & Organic Default status when a campaign is
. created

What we did:

SCHEDULED User Paid & Organic Scheduled for future publication
Paid and Organic campaign statuses were streamlined by unifying system statuses under

PUBLISHED System Organic only Post has been published to the organic
the Delivery Status column and introducing clearer rules for the Organic campaign channel

ACTIVE System Paid only Campaign is running (based on Meta

lifecycle. These changes improve consistency, reduce user confusion, and ensure

delivery confirmation)

Happy Paths
ARCHIVED User Paid & Organic Manually archived and removed from
active use

Happy Path - Organic Campaign

UNARCHIVED User Paid & Organic Restores previously archived content
Create Campaign Complete content Choose publishing method
COMPLETED System Organic only Once the campaign end date exceeds,
the campaign is completed
DRAFT
CAMPAIGN OFF System Paid only The Campaign is turned off
Schedule for | Publish

skl el ADSET OFF System Paid only The Ad Set is turned off

SCHEDULED PUBLISHED NO ADS System Paid only No ads in the ad set
ERROR System Paid only There was an error (Various reasons)

PUBLISHED
REJECTED System Paid only Campaign/Ad set/Ad has been rejected
Happy Path - Paid Campaign
DELETED System Paid only Campaign/Ad set/Ad has been deleted
Create Campaign Complete content Choose publishing method BILLING ISSUE System Paid only The account has billing issues
IN REVIEW System Paid only The Campaign/Ad set/Ad is been
DRAFT reviewed
PROCESSING System Paid only The Campaign/Ad set/Ad is processing
Schedule Publish now

OUT OF SYNC System Paid only Local data doesn't match Meta's records

SCHEDULED ACTIVE
SPEND LIMIT System Paid only The billing settings “spend limit
REACHED reached”

Try Pitch
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E madsense

What we did:

ENABLED CURRENCIES IN MADSOCIAL

Currency and time zone are now automatically synced from connected Meta Ad Accounts and applied across campaign setup and reporting. This ensures accuracy, prevents mismatches, and delivers a consistent

experience for advertisers working in different markets.

Live clients affected by this change: Pausa (Currency US Dollars USD), Hilandar (Currency Euro), Mixal (Currency US Dollars USD), McCann Agency (Currency Euro)

platform.madsense.io/main-s

ou are managing Pausa App v

QA

=l 12/ POy

nsights

@)

Mail

Social Overview

Data Overlay

LAYERS

Additional Metric

Paid

Organic

‘ Select Metric
Ad Impressions

Top 3 Campaigns by

‘ Select Metric

None

SUMMARY

Total Amount Spent

$9,825.36

MAP SETTINGS

Light Streets

Total Impressions

15,895,300

Flat Dark

Paid Campaigns

Name

2025_008_renault_brand_range_f...

2025_008_renault_brand_range_f...

2025_008_renault_brand_range_f...

Renault TEST

Try Pitch

Delivery status

Completed

Completed

Completed

Completed

-socialjoverview

Posts

e © o o

0s Angeles

mad |Social

Ad Impressions: 735265

AdReach

133,758

135,440

409,975

Ad Impressions: 399249

Ad Impressions: 522756

Ad Impressions: 82871

Ad Impressions: 6

Ad Impressions: 170702 Ad Impressions: 129

d Impressians:

Ad Impressions: 67934

Ad ns: 4111473

Ad Impressions: 196821 @

Filter by | Completed
! Y
CTR Ad Spend CPC
2.28% €448.20 €0.09
1.80% €421.79 €0.05
0.82% €597.60 €0.10
0.00% €0.00 €0.00

Items per page: |

New Chrome available

§ e Dejan ~

Pausa

;. . Campaign
View Filter b N
‘ L ‘ Y| All Campaigns

Bahama:

Cuba

Ad Impression Jamaic

Ad Impressions: 122996

Ad Impressions: 54270

Belize
Ad Impressions: 101

Guatemala
Ad Impressions: 170258

Honduras

v Create Campaign

StartDate End Date Created

8/24/25 8/31/25 8/22/25, 3:21

8/10/25 8/23/25 8/8/25,12:51

8/1/25 8/9/25 7/24/25, 11:0¢

717/25 7131/25 7117/25, 2:27
25 v 1-4of 4

‘ | = Date range ‘
™ || B8 sep o1, 2024 - Aug 31, 2025

Ad Spend

€21.28

RENAULT AUSTRAL
‘ovoluclonimild hybrd130.

Ad Spend

Domini

RENAULT 5
ovoluKlon VO 20

d Tobago =

Venezuela Ad Spend

€118.75

© Mapbox © OpenStreetMap Improve this m

Paid Campaigns

Name Delivery status

[MS] Sales funnel 4 - Final push
campaign / 2

Active

[MS] - Sales Funnel 2 - Traffic
month 2

Active

i €92.45

& -,

Ads Breakdown

MEGANE CONQUEST
evalotion mia hybria TGe o £00

August 22, 4:16 PM 2025_008_renault_brand_range_fb_ig_conversion_All_35-54_carousel_brand_range

letnja ponuda i svi Renault modeli su pred tobom: istrazi specijalne uslove finansiranja, bonuse i druge pogodnosti. raspitaj se kod ovlasc¢enih dilera i pronadi ponudu po svojoj meri.
klikni i zatrazi svoju ponudu danas. *0% kamate do 10.000 € do 36 meseci ili fiksna kamatna stopa 3,99% u € do 60 meseci.

Ad Impressions Ad CPM Ad Reach Ad Frequency Ad CTR Ad Clicks Ad CPC

10118 €210 6312 1.603 212% 215 €0.10

August 22, 4:16 PM 2025_008_renault_brand_range_fb_ig_conversion_All_35-54_carousel_brand_range

letnja ponuda i svi Renault modeli su pred tobom: istrazi specijalne uslove finansiranja, bonuse i druge pogodnosti. raspitaj se kod ovlasc¢enih dilera i pronadi ponudu po svojoj meri.
klikni i zatrazi svoju ponudu danas. *0% kamate do 10.000 € do 36 meseci ili fiksna kamatna stopa 3,99% u € do 60 meseci.

Ad Impressions Ad CPM Ad Reach Ad Frequency Ad CTR Ad Clicks Ad CPC

43706 €212 26175 1.67 2.41% 1053 €0.09

August 22, 4:16 PM 2025_008_renault_brand_range_fb_ig_conversion_All_35-54_carousel_brand_range

letnja ponuda i svi Renault modeli su pred tobom: istrazi specijalne uslove finansiranja, bonuse i druge pogodnosti. raspitaj se kod ovlasc¢enih dilera i pronadi ponudu po svojoj meri.
klikni i zatrazi svoju ponudu danas. *0% kamate do 10.000 € do 36 meseci ili fiksna kamatna stopa 3,99% u € do 60 meseci.

Ad Impressions Ad CPM Ad Reach Ad Frequency Ad CTR Ad Clicks Ad CPC
66855 €1.78 37552 1.78 1.95% 1304 €0.09
Filter by | Active v ‘ Create Campaign
Posts Ad Reach CTR Ad Spend CPC StartDate End Date Created
0 775,704 116% $2,168.24 $0.15 7/29/25 9/16/25 7/29/25, 2:47
0 1,072,635 0.81% $1,611.1 $0.07 7/16/25 9/16/25 7/16/25, 12:0¢
Items per page: 25 v 1-2o0of 2


https://pitch.com/?utm_medium=product-presentation&utm_source=pdf_export&utm_campaign=bottom_bar_cta&utm_content=7804b8e5-6796-4353-8ca3-c23d0b5f445b&utm_term=PDF-PPTX-lastslide

madsense GRAPH APl UPGRADE (TO V23.0)

What we did:

 The Meta Graph APl was upgraded to version 23.0 across development, staging, and production environments.
o This update ensures consistency, removes outdated references, and maintains compatibility with Meta'’s latest standards.

) Meta
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0 =

Completed

madsense UX & STABILITY IMPROVEMENTS

What we did: Stream Feed
Ig Search Facebook Reels
Users can now view multiple placements per post, benefit from a consistent Ul with standardized social media icons, and enjoy improved Story Profile Feed
Explore e ol ntorso
security with the Admin section restricted to Super Admins. S L — T

The bulk upload flow has also been enhanced to allow multiple assets with per-file error feedback, streamlining the upload process and Epr'ore UL
Profile Feed

reducing errors.

‘ Empieza a respirar hoy

wsod 18.990€

6 godina garancije
0% kamate

Media Library

Filter by L ALL

letnja ponuda i svi Renault modeli su pred

No necesitas un retiro ni 30 minutos libres. tobom: istrazi specijalne uslove finansiranja,
bonuse i druge pogodnosti. raspitaj se kod

Created On Solo 1 minuto. Solo tu. - Pausa es gratuita

y estd para todos ovlaséenih dilera i pronadi ponudu po svojoj

meri. klikni i zatraZi svoju ponudu danas.

1080x1080 Aug 14, 2025, 4:59:15 PM

pausaapp.com Learn More https://www.renault.rs/kontakt

. Learn More

1080x1080 Aug 14, 2025, 4:37:36 PM letnja ponuda: Captur

Active 07/29/25, 3:54 PM Active 08/22/25, 4:16 PM
1080x1080 Aug 14, 2025, 4:37:17 PM

2e2 15,500 @ 22,640 42 17,760 10/ 32,129
1080x1080 Aug 14, 2025, 4:36:06 PM

] $66.20 l~ $2.92 ® €56.42 |~ €1.76
1080x1080 Aug 14, 2025, 4:35:39 PM \ ) \

Items per page: 5 1-50f 74

e
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