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madSocial 
Introduced Draft state support for templates and campaigns  
Paid: Updated Targeting UI and workflow 
Brand Social space updates
UI Tweaks for better usability
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•
What we did:

New “Draft” status has been added for Campaigns and Post Templates, allowing users to save progress without activation, clearly mark drafts in the UI, and enable full editing until activation, while deferring API 

requests to Meta until the draft is activated.

 INTRODUCED DRAFT STATE SUPPORT FOR TEMPL ATES AND CAMPAIGNS  
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•
What we did:

The Detailed Targeting section in post template setup has been redesigned with flexible targeting groups, improved UX for adding/removing interests, and new backend support for flexible targeting logic aligned 

with Facebook Ads UI.

 UPDATED TARGETING UI AND WORKFLOW
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What we did:

The brandSocialProfiles GQL query now includes an error field within the socialProfile struct, providing detailed error outcomes for failed jobs such as data fetch, preprocessing, or analytics processing.

Error handling has been improved in the brandSocialProfile response, enabling retries via analytics requests to ensure data is correctly refetched when issues occur.

The brandSocialProfiles GQL response now includes an ingestionStatus struct at the profile level, tracking the progress and errors for data ingestion, preprocessing, and analytics tasks.

Filters and pagination are now available, enabling more efficient data browsing and retrieval.

 
 
 

 BRAND SOCIAL SPACE V1.2 UPDATES
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What we did:

The budget input field in Paid Campaigns > Budget and Scheduling has been updated by removing the redundant currency label to improve clarity and consistency

A label has been added in the Create/Edit Post modal to inform users that the 9:16 aspect ratio (vertical video) is supported for uploads.

UI improvements for Organic and Paid post List/Grid views, including template name tooltips, correct platform icons, replacement of legacy columns with Paid-specific metrics, and cleanup of unused filters.

 UI TWEAKS FOR BETTER USABILITY
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What we did:

The Import CTA in the Heat Map section is disabled for brands with expired social/Meta connections, preventing errors and improving user experience.

In Paid Campaigns, the CTAs for “Add New Template” and “Generate Variations” are disabled once a campaign’s end date has passed to prevent errors and improve UX.

 UI TWEAKS FOR BETTER USABILITY
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