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madsense Release 3.4 (07/31/2025)

e madSocial
e Data visualisations
e Various Ul improvements for laptop and mobile-v1
o Paid: Catalog Sales campaign config updates
e Module visibility control (per user)
e Social Space updates (support for Facebook handle)
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macdsense | MADSOCIAL | DATA VISUALIZATIONS

What we did:

e Extended Social Overview to include Paid and Organic campaign reporting with top metrics, daily timeseries charts, campaign-level breakdown, and a toggle

switcher between Paid and Organic views.

e Supported map view for Paid Campaigns, and dynamic Top N rankings based on user-selected metrics, interactive geo-visualization of Meta Ads data, advanced

filter overlays, and multi-country selection support in Brand setup.
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MADSOCIAL | DATA VISUALIZATIONS
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madsense

MADSOCIAL | DATA VISUALIZATIONS
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@ madsense MADSOCIAL | DATA VISUALIZATIONS
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macdsense |MADSOCIAL | VARIOUS Ul IMPROVEMENTS FOR LAPTOP AND MOBILE-V1

platform.madsense.io & platform.madsense.io

What we did:
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madsense MADSOCIAL | CATALOG SALES CAMPAIGN CONFIG UPDATES

What we did:

e Adjusted Catalog Sales campaign setup to align with Meta Ads requirements by removing
support for Custom Conversions and filtering out inactive events, preventing invalid

configurations, and improving template creation reliability.

mad |Social mad |Social

Display Link Display Link

@ If your URL is too long or you want to use a custom word, you can display a different label instead. The

@- If your URL is too long or you want to use a custom word, you can display a different label instead. The
link cefined in the "Website URL" field above will still work, and the user will visit that page.

link defined in the "Website URL" field above will still work, and the user will visit that page.

najpovoljnijialati.rs whitecitysoft.com

Tracking * Tracking *

@ Track event datasets that contain the conversions your ad might motivate. The dataset that contains

@ Track event datasets that contain the conversions your ad might motivate. The dataset that contains
the conversion selected for the ad account will be tracked by.

the conversion selected for the ad account will be tracked by.

Please make sure that your pixel and conversion event are active and ready. Please make sure that your pixel and conversion event are active and ready.

Mixal Shop's Pixel (ID: 962642583894558) v X WhiteCity Soft WEB (ID: 702003332290656) v X
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Content View v Complete Registration
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madsense MADSOCIAL | MODULE VISIBILITY CONTROL (PER USER)

What we did:
e Implemented Super Admin control over visibility of main and submodules per user,

dynamically adjusting sidebar items upon login based on defined permissions matrix.
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madsense

Social Space
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MADAGENTS | SOCIAL SPACE UPDATES (MANUAL INPUT OF
FACEBOOK HANDLE)

Monitored Social Accounts

Network Social Profile ID
@ §3207527360
(©)] 18246059439
@ 1827846528
@ 154226706
@ 313600882476
@) 640899135
(©)] 1426648029
@ 4142430818
@) 44685541880
@ 65446485594
@) 4469758695
(©)] 1612370456
(O] 28441882807
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bernaberkmanofficial

bilgecavus_

alpergurpinari

aliumutzabun

nesrinakpinarr

ozlemdenizmen

wise

TerraPay

Uption

Cenoa
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Media
Media
Media

+ Add New

Import

Notes

What we did:
e Added support for manual input of Facebook handle via

Facebook ID within the Brand Social Space section.

Add New Social Profile x
Network * Category *
Instagram - ‘ ‘ Owned - ‘
Instagram v Social Profile ID
Facebook ‘ Profile ID ‘
X
Notes
Notes
e
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