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madSocial 
Data visualisations
Various UI improvements for laptop and mobile-v1 
Paid: Catalog Sales campaign config updates 
Module visibility control (per user) 
Social Space updates (support for Facebook handle)
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What we did:

Extended Social Overview to include Paid and Organic campaign reporting with top metrics, daily timeseries charts, campaign-level breakdown, and a toggle 

switcher between Paid and Organic views. 

Supported map view for Paid Campaigns, and dynamic Top N rankings based on user-selected metrics, interactive geo-visualization of Meta Ads data, advanced 

filter overlays, and multi-country selection support in Brand setup.

 MADSOCIAL |  DATA VISUALIZATIONS 
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 MADSOCIAL |  VARIOUS UI IMPROVEMENTS FOR L APTOP AND MOBILE-V1  

•

•

What we did:

Initial mobile responsiveness 

improvements implemented, 

including a new burger menu, full-

width drawers, responsive form 

layouts, and partial dialog 

responsiveness based on current 

design patterns.

Upcoming phases will focus on 

fully responsive layouts (filters, 

cards, dialogs, tables), 

redesigning complex forms, 

adapting custom-designed pages 

(e.g., maps, calendar), and 

finalizing a standardized mobile 

dialog structure.
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 MADSOCIAL |  CATALOG SALES CAMPAIGN CONFIG UPDATES 

•
What we did:

Adjusted Catalog Sales campaign setup to align with Meta Ads requirements by removing 

support for Custom Conversions and filtering out inactive events, preventing invalid 

configurations, and improving template creation reliability.

https://pitch.com/?utm_medium=product-presentation&utm_source=pdf_export&utm_campaign=bottom_bar_cta&utm_content=7804b8e5-6796-4353-8ca3-c23d0b5f445b&utm_term=PDF-PPTX-lastslide


 

•
What we did:

Implemented Super Admin control over visibility of main and submodules per user, 

dynamically adjusting sidebar items upon login based on defined permissions matrix.

 MADSOCIAL |  MODULE VISIBILITY CONTROL (PER USER)  
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 MADAGENTS |  SOCIAL SPACE UPDATES (MANUAL INPUT OF 
FACEBOOK HANDLE) •

What we did:

Added support for manual input of Facebook handle via 

Facebook ID within the Brand Social Space section.

https://pitch.com/?utm_medium=product-presentation&utm_source=pdf_export&utm_campaign=bottom_bar_cta&utm_content=7804b8e5-6796-4353-8ca3-c23d0b5f445b&utm_term=PDF-PPTX-lastslide



