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madSocial 
Optimised video format to meet Meta Ads API 
requirements (using ffmpeg)
Improved logging - Sentry 
Improved Notification Mechanism
Ad Scheduler Update (Meta)
FE improvements (nav, Social reporting, Competitor 
Analysis, Home screen, Diagnostics, SuperAdmin


Release 3.0  (06/11/2025)	
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 OPTIMIZED VIDEO FORMAT TO MEET META ADS API REQUIREMENTS (USING FFMPEG)
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What we did:


Implemented backend video conversion 
workflow for Meta (Facebook) Marketing 
API.
Supports multiple input formats: .avi, 
.mov, .mkv, .webm, etc.
Frontend flag allows Reels-specific 
formatting (center-crop 1:1 to 9:16).
Uses FFmpeg to convert videos to .mp4 
with Meta-recommended settings:

Video: H.264, Audio: AAC
Max resolution: 1080p
Max bitrate: 8 Mbps
Frame rate: up to 30 fps

Converted videos stored in Amazon S3.
Output used in /advideos requests to 
create Meta ad creatives.
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 IMPROVED NOTIFICATION MECHANISM
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 • AD SCHEDULER UPDATE (META)- 2 WAY SYNC
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 HOME SCREEN – CAMPAIGN SECTION UPDATES
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 UPDATED MESSAGES FOR OVERVIEWS SCREENS
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 REPORTING SECTION IMPROVEMENTS

•
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What we did:


Paid tab is selected by default
Predefined the date range as "Last 7 
days" by default
Selecting a specific Paid campaign type 
dynamically influence the available metrics
Filter position and layout updates
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 COMPETITOR ANALYSES - FE UPDATES
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What we did:


Expanded Single Post Cards to Display Full Assets
Added Handle Example Placeholder in "Enter New Handle" Field
Replaced "Compare with 0 competitors" Placeholder with "Start by 
selecting a Competitor."
Adding/editing a Competitor’s IG handle selects them for running a 
report
Preventing running report when IG handle is missing
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 DIAGNOSTIC RESULTS SCREEN - UI  UPDATES

•
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What we did:
Added "Top 3 Highlighted by ROAS" label
Highlighted the top 3 posts/topics on both table 
and atom view
Introduced the table view next to the Atom view
Added "ROAS" metrics column 
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